
WESTERN 
ACCESS



AGENDA

| Creative
| Marketing Plan

| Results

| Video



CREATIVE



OBJECTIVE OVERVIEW

Establish the Western Access Corridor as a premier site 
for businesses to locate due to accessibility to O’Hare 
Airport and other regional resources that benefit the 
business community. Notify potential targets that this 
project is happening now.







MARKETING 
PLAN



INTEGRATED MARKETING PLAN

⎟ Local Media

⎟ Regional Media

⎟ National Media

⎟ Social Media

⎟ Public Relations

⎟ Community Relations

⎟ Web Development



MEDIA

⎟ Local

- Illinois Real Estate Journal

- Crain’s Chicago Business

⎟ Regional

- Midwest Real Estate Journal

⎟ National

- Site Selection Magazine

- Search & Remarketing Campaigns



SOCIAL MEDIA

⎟ Twitter

- @WesternAccess

⎟ Facebook

- Facebook.com/ChooseDuPage

- Post regularly about Western Access O’Hare

⎟ LinkedIn

- LinkedIn.com/company/ChooseDuPage

- Post regularly about Western Access O’Hare

- Display Ads



PUBLIC RELATIONS

⎟ Earned media

⎟ Editorial: Crain’s, Sun Times, Chicago Tribune

⎟ Thought leadership, case studies, project updates



COMMUNITY RELATIONS

⎟ Impact briefs for communities

⎟ Seek opportunities to address Mayors and Managers



WEBSITE

⎟ ChooseDuPage.com/WesternAccess

- Project Overview

- Video

- Timeline

- Press Room

- Resources

- Related Links



RESULTS



ADVERTISING

⎟ Print Ads – Run to Date

- Midwest Real Estate Journal

- Site Selection Magazine

⎟ Online Ads – Run to Date

- Midwest Real Estate Journal E-Newsletter

- Crain’s Chicago Business

- LinkedIn

- Site Selection Website



Print Ad



Midwest Real Estate Journal Print AdMidwest Real Estate Journal Print AdMidwest Real Estate Journal E-
Newsletter Ad



Midwest Real Estate Journal Print AdCrain’s Chicago Business Online Ad



Midwest Real Estate Journal Print AdCrain’s Chicago Business Online Ad



Midwest Real Estate Journal Print AdCrain’s Chicago Business Online Ad



Western Access
Western Access O’Hare, 127 
miles of untapped potential. 
Access the Opportunity.

LinkedIn Display Ad



Site Selection Display Ad
Dfsd



SOCIAL MEDIA

⎟ Facebook

- 620 Fans

- 29,162 Total Impressions

- 563 Total Clicks

- 3 Posts on Western Access

- 4,603 impressions

- 100 clicks



SOCIAL MEDIA

⎟ LinkedIn

- 243 Followers

- 13,132 Total Impressions

- 3 Posts on Western Access

- 1,350 impressions

- 2 clicks



SOCIAL MEDIA

⎟ Twitter @ChooseDuPage

- 1,055 Followers

- 94 Interactions

- 4 Posts on Western Access

- 17 interactions



SOCIAL MEDIA

⎟ Twitter @WesternAccess

- 54 Followers

- 16 Tweets

- 17 Interactions



WEBSITE ANALYTICS

⎟ Overview – Choose DuPage Website

- 6,531 visits

- 4,123 page views



WEBSITE ANALYTICS

⎟ www.choosedupage.com/westernaccess

- 1,183 visits

- Second most visited page

- Average duration 2 minutes 38 seconds



WEBSITE ANALYTICS

⎟ Where does the traffic come from? 

- Crain’s Chicago Business

- Accounted for ½ the visits

- Home Page

- Property Request Form

- Blog Post: Illinois Tollway’s Project Overview
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